
Gregory L. LaFollette, CPA.CITP 
and founding Executive Editor of The 
Progressive Accountant, is a nationally rec-
ognized speaker on subjects that address 
best practices to support a better business 
process with the goal of building a better 
accounting practice. Greg is an accom-
plished professional who is adept at shar-
ing his knowledge in ways that both en-
gage and inform the audience.
 Greg’s cumulative stats (on a 1 to 5 
scale) are 4.42 ranking for knowledge and 
4.51 for presentation, with nearly 10,000 
individual responses. Greg is uniquely 
qualified to help firms navigate through 
the information maze to find practical 
solutions that work. In past lives he prac-
ticed for 24 years in the large, local firm he 
founded in South Dakota and then spent 

over five years as VP of Product Strategy 
for Thomson Reuters CS. He left that posi-
tion in 2003 to “reclaim his independence” 
and take editorial and strategic responsi-
bility for The CPA Technology Advisor.
 He left that post in 2009 to launch 
the nation’s preeminent online public ac-
counting community + enewsletter - The 
Progressive Accountant. This role allows him 
to expand the considerable number of na-
tionally recognized webcasts and podcasts 
he hosts while continuing to provide him 
enhanced access to the executive leader-
ship of all of the major software vendors.
 Greg is also very active in the pro-
fession, having served on (2002-05) and 
chaired (2005-08) the prestigious AICPA 
CITP Credential Committee. Addition-
ally he’s served on the AICPA’s Top Tech-
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nology Initiatives Taskforce and continues 
to sit on its TECH+ Conference Planning 
Committee. He also consults ad hoc with 
many state society Technology Conference 
planning committees. Finally, to “sharpen 
the saw,” Greg offices with Eide Bailly, 
LLP (a Top 25 firm) where he serves as 
Senior Manager of Tax and Technology 
Consulting.

“We sought out Greg LaFollette for this 
yearʼs practice management seminar 
because he combines breadth of per-
spective - heʼs a practitioner as well as 
a speaker - and because he is so focused 
on the interests of his audience. Our plan-
ning team needed a presenter who could 
explain how to work on two practice is-
sues - adding value to a service, and in-
creasing staff effi ciency. Gregʼs one of 
the few people weʼve met who can do 
both so well” 

— KATHY KELLY, Executive Director Fort Work 
Chapter, Texas Society of CPAs, 817.335.5055

“Greg LaFollette is an outstanding speak-
er, and it has been our pleasure and 
good fortune to have him on the program 
for the past six years. Greg brings to his 
presentations a powerful combination of 
experience as a practitioner, as a mar-
keter of CPA products and services, and 
as executive editor of a leading CPA, ac-
counting and business publication. One 
quality that sets him apart is his practi-
cal and analytical approach to complex 
business and accounting questions,and 
breaking down those complex elements 
to the simplest terms that are easily ex-
plained. That is a reason he has consis-
tently received high evaluations for his 
presentations. We would welcome him 
back on our program anytime.” 

— RUSSELL FLAGG, Flagg Management, Inc. 
show managers for the New Jersey, Illinois & Califor-
nia CPA shows and CPE conferences, 212.286.0333

“Greg LaFollette makes a meeting plan-
nerʼs job easier! Heʼs prepared, heʼs in-
formed, he knows his topic and relates 
very well with his audience. Best of all, 
you never have to ask Greg twice for any 
information. Heʼs very professional!” 

— MARGARET HERRIGES, Communications 
Coordinator Montana Society of CPAs, 406.442.7301

Here is what show coordinators are 
saying about working with Greg as a 
guest speaker:

CONFERENCES & NATIONAL MEETINGS:

➤ AICPA ➤ APA ➤ CCH
➤ IGAF ➤ NASBA ➤ NSA
➤ Thomson Tax & Accounting
➤ Sleeter Group



THE “LESS PAPER” OFFICE – 
MYTH OR REALITY FOR PRACTICING ACCOUNTANTS
A humorous, but methodological decision-tree beginning with if, 
when, and how and concluding with an ecumenical review of sev-
eral of the industryʼs leading software packages including pluses 
and minuses of each . You will leave with an actionable roadmap 
of how your fi rm can best travel the “road to less paper.”

HOW TO PROFIT AND GAIN CLIENT LOYALTY
THROUGH FINANCIAL STATEMENT ANALYSIS
Accounting fi rms all across the country are turning to technology 
tools in their quest to maintain and build client loyalty. A relative-
ly new genre of software and services has emerged to assist them. 
This presentation takes a high-level look at “fi nancial statement 
analysis,” examines the reasons for and against offering the ser-
vice, reviews the products most often used, and helps participants 
make solid decisions about adaptation.

IS TECHNOLOGY THE KEY TO RICHES IN PUBLIC ACCOUNTING?
DEVELOPING AN “E-CULTURE” IN YOUR FIRM
This session provides attendees a working model of how to instill 
USE of technology as a fi rm standard - from partners to junior 
staff. (Guess whoʼs the biggest problem?) We cover systems, gad-
gets, computers, Internet sites and applications - everything under 
the technological sun. Youʼll leave with a solid understanding of 
whatʼs useful and whatʼs not, as well as real-life tips on how to get 
fi rm-wide buy-in!

FROM CES TO YOU ... TOYS & GADGETS EVERY
ACCOUNTING TECHNOLOGIST SHOULD HAVE!
No apologies here - Greg is an uber-geek in his annual trek to Las 
Vegas for the Consumer Electronics Show, the worldʼs largest expo-
sition of all things techy. Heʼs hunted down dozens of exciting new 
products. See whatʼs new, whatʼs useful, whatʼs fun and whatʼs 
affordable! This is the one presentation that your signifi cant other 
does NOT want you to attend!

THE DIGITAL TAX & ACCOUNTING OFFICE
You know you need to move toward a less-paper, more digital 
offi ce, but where to start? Hardware? Software? Process? Who? 
What product? What to do fi rst? What works - and what doesnʼt? 
Learn from the guy whoʼs been on all sides of this issue - practitio-
ner, vendor, consultant, trainer and journalist. Weʼll cover a case 
study of a hypothetical small fi rm going from all-paper to almost 
all digital while everybody lives to tell the tale!

GREAT AMERICAN PAYROLL OPPORTUNITY
There was a time when accounting fi rms “owned” the payroll busi-
ness. Then came the big processors who somehow convinced us 
that we were “too good” to prepare payrolls, and then proceeded 
to build multi-million dollar businesses based on our willing refer-
rals. Thousands of fi rms are turning the tables - and turning a tidy 
profi t - in the payroll business!

OVER THE SHOULDER OF A WIRELESS HACKER
(AND HOW YOU CAN STOP THEM AT THE FRONT DOOR)
Over 60% of the wireless networks used by small and midsize 
businesses (YOUR CLIENTS!) are unsecure, leaving the door wide 
open to hackers to steal personal identity and confi dential corpo-
rate information, access computer networks, and launch attacks 
from the business networks. Chances are that most donʼt under-

stand how vulnerable they are. This presentation will show you 
how simple it is for hackers to break into a wireless network with 
tools freely available on the Internet. We will discuss the types of 
attacks and vulnerabilities unsecured networks can be subjected 
to, and discuss the types of options that are available to simply 
and safely secure wireless networks. Attendees at this presenta-
tion will learn:
• Five Common Fallacies about Wi-Fi networks
• How Easily Hackers Can Attack Poorly Protected Networks
• Three Types of Wireless Attacks
• Four Options to Secure Wireless Networks

REMOTE ACCESS AND THE ANYWHERE ANYTIME WORLD OF WORK
The program begins with a review of what you need to do to get 
started. Weʼll address the people issues of who would use remote 
access in your fi rm, how they would use it and how often. This is 
followed by an introduction and overview of the technology is-
sues that must be considered for the successful implementation of 
remote access, ranging from bandwidth, licensing, security, virus 
protection, connectivity and more. In addition to examples of 
remote access applied to best practice business situations, partici-
pants will see a live demonstration of how the remote workplace 
can function regardless of physical location.

A PRACTITIONERʼS GUIDE TO THE AICPA TOP 10 TECHS
The AICPA has published a “Top Techs” list for over 20 years. This 
session is a fast-paced review of not just the technologies, but 
more importantly how theyʼre impacting practitioners in their 
day-to-day practices. [Note: Greg has served on the AICPA Top 
Tech Task Force from 2004-08 and has authored the annual Info-
Tech article outlining the Top 10 Techs.]

BLOGS, PODCASTS & SOCIAL MEDIA FOR CPAS
Blogging has proven to be one of the most quickly adopted uses of 
the Internet and its little brother - pod casting -- is quickly becom-
ing a standard for content distribution and consumption. Social 
networks are exploding. What do these new mediums mean to the 
practicing accountant? This session will cover all facets: who, what, 
how, and (most importantly) WHY the world is rushing to “new 
media”. Youʼll learn of existing blogs and pod casts of specifi c 
interest to practicing accountants, and weʼll look at ways fi rms are 
using these technologies to stay connected to their clients. We will 
review specifi c blog and pod casts creation tools, RSS technology 
and examine the rise of “social networks”. Facebook, anyone?

ITʼS A GREAT TIME TO BE IN PUBLIC ACCOUNTING
The perfect storm of technology, demographics, and legislation 
have combined to make the profession more profi table than 

ever. As a retired software executive, as Executive Editor of The 
Progressive Accountant and as a practicing accountant, Mr. LaFol-
lette enjoys an unusually dynamic view of our profession. In this 
presentation he will review how weʼve gotten to where we are as 
a profession, why some fi rms fi ourish while others languish, and 
heʼll lead us through his predictions based on the convergence of 
three major drivers. Those drivers are technology -- - the hardware, 
software, services, and related best practices that make it possible 
for us to be so much more productive; demographics -- - those fact-
of-life realities that mean there are fewer and less experienced of 
us; and legislation -- - the governmental, regulatory, and market 
forces that are requiring more and more of the profession. Youʼll 
see why together these seemingly unrelated forces are resulting 
in a bonanza for practicing public accountants.

TRADE SHOW WALKING TOURS
Greg organizes and leads CPE-eligible “Walking Tours” for sev-
eral national conferences and trade shows. He will select, from 
your exhibitors, an interesting and eclectic mix of representative 
products, services, and technologies. Once the class gathers he 
will quickly review some current high points and then logically 
and effi ciently move the crowd around the show fi oor - allowing 
each selected vendor 8 to 10 minutes to highlight their product. 
His “independent” status and reputation attracts attendees and 
the vendors highly value the added traffi c the tour generates. The 
selection of which vendors to include are based solely on merit 
and Greg handles all the correspondence, arrangements, etc. and 
coaches each vendor on how to make the most of their “moment 
in the sun”.

POSSIBLE PRESENTATION TOPICS
Each presentation described here can be tailored 
to meet the specific needs of your group. If you 
don’t see exactly what you’re looking for, please 
contact The Progressive Accountant to discuss a cus-
tomized program for your organization. Link to 
excerpts of a recent keynote at www.tinyurl.com/
gregkeynote.

Here is what some of Greg s̓ presentation 
attendees have said:

“Excellent information.”

“Very useful ʻless paperʼ cleaned up 
some points. Thanks!”

“Mr. LaFollette knows his topic and the 
industry and easily communicates it.”

“Best breakout session I have sat 
through all day.”

“In a word, Outstanding!”

“This was great...couldnʼt take notes fast 
enough!”

Book this renowned speaker for your 2009 or 2010
conference or seminar. Schedule dates are fi lling fast, so book now! 
Greg s̓ daily honorarium is average for the profession. Email us at speakerservices@pmgb2b.com
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